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INTRODUCTION

Integrating Influencers into Your Website



88% of consumers say they trust online
reviews as much as personal
recommendations.

Influencer
MarketingHub



Businesses are making $6.50 for every $1
spent on influencer marketing.

Influencer
MarketingHub



59% of marketers intend to increase their
influencer marketing budget in the next year.
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Nick Visconti Laura Lawson Visconti Hannah Brie
Chase Sapphire, X Games medalist Alaska Air, Teva, The North Face GoPro, Red Bull, Adidas

VisitRenoTahoe.com

Joe C. Rock Breeze Turner
Muralist REl, Facebook, Women’s Health



Discovery User Experience Design Development Deployment Measurement

MARKET MEASURE

t15% tM12% 7%




21
173 1,200

Wireframe Comps

# of Meetings
Cups of Coffee

21

# of Tech Platforms Used

18

Noble Studios Employees

39

Design Comps

14,000

Site Pages Audited 1 2

Stakeholder
Interviews
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1. Drive traffic to 2. Signup for 3. Download 4. Explore
Lodging Partners Newsletter Visitor Planner “Things To Do”
Among some of the platforms leveraged:
(YworoPress  Google € panTHEON BRIGHTEDGE ~ &aciouoriane 4P it

2 CrowdRiff hotjar :’amazon ~® SEMIrUsH KJIRA
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Influencer Reach

Organic Keywords

Builds a strong and diverse link
profile by generating better
and natural backlinks for your
website

Provides intriguing and unique
content that is captivating and
shareable

Adds credibility to your
content and increases your
content reach
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ST A LOCAS 81 YOUR Guats

Loki the Wolfdog and Marley
Vacation in a Pup's Paradise

18K views + 7 montns age

- Get rights beforehand

- Shoot video, photo
and social content

- Make it mutually
beneficial
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A ROCKSTAR VACATION




®CBSLosAngeles
@2 @9 NEIWSRADIO

Cold War Kids Rock Paddleboards And Mixology On A Trip To Reno Tahoe

1 Spomsored By Reno Tatvoe

Filed Under: Cold War Kids, Eat See Play, Reso Tahoe

Watch & Listen LIVE BB §

GONOW »

FOLLOWUSON
Nathan Willett and Matt Maust, members of the indie rock band Cold War

= Kids, recently took a break from touring in Reno Tahoe. E n n I\OII
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194% increase in referral to partner website’s since site launch

61% of partner site referrals are from mobile.

Mobile has an 11% better conversion rate than desktop

Millennials (the target market) are now the Iargest traffic source on the site and

13% more time on the site during their visits

The conversion rate for social media is up 138% over the previous year

We found editorial content out performed traditional
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